
Stage 2 Business Innovation



Subject Description
• Students are equipped with the knowledge, skills, and understandings to 

engage in designing, sustaining, and transforming business in the modern 
world. Business Innovation foregrounds design thinking and assumption-
based business planning tools to promote an iterative, human-centred 
approach to innovation.

• Students ‘learn through doing’ in Business Innovation, using design thinking 
and assumption-based planning processes to anticipate, find, and solve 
problems. They learn in an environment in which risk is encouraged, where 
ideas are built up rather than broken down, and fear of failure is replaced 
with the opportunity to iterate as initial assumptions about problems, 
customers, or solutions are refined. 

• In Business Innovation students engage with complex, dynamic, real-world 
problems, to identify and design, test, iterate, and communicate viable 
business solutions. 

• Students learn to innovate and think like designers to find and solve 
problems that matter to specific people in a business environment 
characterised by change and uncertainty.



Course Structure

• Business Innovation is a 20-credit subject at Stage 2.
• A full year course
• 6 lessons per week
• 1 teacher 
• Premise of the subject area is finding problems and 

solutions by “Thinking differently”



Learning Requirements  
In this subject, students are expected to:
• explore problems and generate possible solutions to meet customer 

problems or needs using a customer-focused approach
• apply decision-making and project management tools and strategies in 

business contexts
• create and apply business intelligence to iteratively develop and evaluate 

business models and plans
• analyse and evaluate the opportunities and challenges for business posed by 

digital and emerging technologies
• analyse and evaluate, social, economic, environmental, and/or ethical 

impacts of global and local business
• apply communication and collaborative skills in business contexts.



Why study this course?
• Stage 2 Business Innovation is a 20-credit subject structured around three 

key contexts:
• designing business
• sustaining business
• transforming business.

• Students explore at least two of these contexts. Through these contexts, 
students develop and apply their understanding of the following 
underpinning learning strands:

• innovation
• decision-making and project management
• financial literacy and information management
• global, local, and digital perspectives.



Assessment Information 
Evidence of Learning
• The school assessment component for Stage 2 Business Innovation consists of two 

assessment types:
• Assessment Type 1: Business Skills (40%) (three tasks)
• Assessment Type 2: Business Model Evaluation (30%)

• The external based assessment component consists of:
• Assessment Type 3: Business Plan and Pitch (30%)

• A business plan builds on the information contained in a business 
model. It is a document that describes the goals and objectives of a 
business and the strategies it will use to achieve these. It is a road map 
to provide direction and a reflective tool to measure progress.

• Students create and present a pitch to support and promote their 
business plan to an audience of potential stakeholders, such as 
customers, investors, and/or board members.



https://www.sace.sa.edu.au/web/business-innovation/stage-2/subject-outline 

Information for Students and Families

Plentiful information on this subject can be found on the 
SACE Board website at the following link below:

https://www.sace.sa.edu.au/web/business-innovation/stage-2/subject-outline


Questions?
Please contact Kathy Ayliffe at 
kayliffe@westminster.sa.edu.au

mailto:jtrewartha@westminster.sa.edu.au
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