
Stage 1 Business Innovation



Subject Description
• Students begin to develop the knowledge, skills, and understandings to 

engage in business contexts in the modern world. In a time when 
design-led companies outperform other companies, students are 
immersed in the process of finding and solving customer problems or 
needs through design thinking and using assumption-based planning 
tools. The customer is at the centre of the innovation process and the 
generation of viable business products, services, and processes.

• Students will anticipate, find, and solve their own problems. These 
structured processes create a learning environment where risk is 
encouraged and provide an opportunity to pivot during the iterative 
process of proposing, developing, testing, and refining solutions.

• Students apply these skills in the iterative development of business 
models for start-up and existing businesses, analysing data to inform 
the decision-making process, and communicating with a range of 
stakeholders.

• Students consider the opportunities and challenges associated with 
start-up and existing businesses in the modern, connected world. 



Course Structure

• Business Innovation is a 10-credit subject at Stage 1
• Year 11 completion 
• 1 semester course
• 6 lessons per week
• 1 teacher 
• May be Semester 1 or 2 depending on subject 

combination
• Premise of the subject area is finding problems and 

solutions by “Thinking differently”



Learning Requirements  
In this subject, students are expected to:
• explore problems and generate possible solutions to meet customer 

problems or needs using a customer-focused approach
• develop and apply financial awareness and decision-making skills using 

assumption based planning tools
• respond to and apply business and financial information to develop and 

communicate business models
• analyse and evaluate the effectiveness of business models
• explore and analyse opportunities presented by digital and emerging 

technologies in business contexts
• apply communication and collaborative skills in business contexts.



Why study this course?

• Stage 1 Business Innovation will provide an excellent foundation for the 
study of Stage 2 Business Innovation, and has transferable skills and 
knowledge applicable to the study of Stage 2 Legal Studies, Economics and 
Accounting. 

• Business Innovation is studied through the following two contexts:
• start-up business
• existing business.

• Students gain an understanding of fundamental business concepts and ideas, 
including:

• the nature and structure of business
• key business functions
• forms of ownership and legal responsibilities.



Assessment Information 
Evidence of Learning
• The following assessment types enable students to demonstrate 

their learning in Stage 1 Business Innovation:
• Assessment Type 1: Business Skills
• Assessment Type 2: Business Pitch.

• For a 10-credit subject, students should provide evidence of their 
learning through five assessments. Each assessment type should 
have a weighting of at least 20%.

• Students undertake:
• Four business skills tasks, one of which is a business model 

summary
• one business pitch.



https://www.sace.sa.edu.au/web/business-innovation/stage-1/subject-outline 

Information for Students and Families

Plentiful information on this subject can be found on the 
SACE Board website at the following link below:

https://www.sace.sa.edu.au/web/business-innovation/stage-1/subject-outline


Questions?
Please contact Fraser Croft at 
fcroft@westminster.sa.edu.au

mailto:jtrewartha@westminster.sa.edu.au
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