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It is a pleasure to reflect on 2025, a year that 
demonstrated both the strength of Storyfest’s 
foundations and the growing impact of our work 

across Queensland. Storyfest continues to thrive as 
Australia’s leading youth literature festival, and this 
year’s achievements reflect the commitment, creativity 
and community spirit that define our organisation.

In 2025, Storyfest delivered 265 activations across the 
state, welcoming 30,889 unique attendees. These 
events created meaningful opportunities for children 
and young people to engage directly with stories, ideas 
and the people who bring them to life. At the heart 
of our work remains a deep commitment to literacy 
access, and throughout the year we distributed 2,501 
books directly to young readers, helping ensure that 
the joy of reading is shared as widely as possible.

Importantly, our work is increasingly aligned with 
state and national literacy priorities, strengthening 
both our impact and our ability to contribute to 
broader education outcomes. Storyfest’s programs 
are designed not only to inspire a love of reading, 
but also to support literacy development through 
engagement, creativity and connection. By aligning 
our programming with frameworks such as the 
Queensland Reading Commitment and the Australian 
Curriculum Literacy Capability, we are ensuring 
that our work remains relevant, measurable and 
impactful—while also positioning Storyfest to access 
sustainable funding opportunities that will support 
our future growth.

Supporting Queensland’s creative community remains 
a core part of Storyfest’s purpose. This year, we 
were proud to engage and support 171 Queensland-
based artists and arts workers, providing platforms 
for authors, illustrators and performers to connect 
meaningfully with audiences and inspire future 
generations of readers and creators.

The success of Storyfest in 2025 would not have been 
possible without the extraordinary dedication of our 
volunteers. A remarkable 513 volunteers contributed 
their time, energy and enthusiasm across our 
programs and events. Their generosity and passion are 
central to the delivery of every Storyfest experience, 
and I thank each of them sincerely.

I extend my gratitude to our donors, sponsors and 
partners for their continued belief in Storyfest’s 
mission. Their support—both financial and in-kind—
enables us to expand our reach, deepen our impact 
and deliver high-quality programs across metropolitan, 
regional and remote Queensland.

I would also like to acknowledge the outstanding 
leadership and commitment of the Storyfest team, 
led by CEO Andrea Lewis. Together with a growing 
and dedicated team, Storyfest continues to deliver 
exceptional outcomes while building a sustainable and 
forward-looking organisation.

My thanks extend to our Ambassadors—Karen 
Berkman, Graeme Gardiner, Louise Davidson, 
Gail Parr, Cecilia Robertson, Annette Bartels, Dr 
Michael Brohier and Nat Amoore—and to our First 
Nations Artistic Director, Lann Levinge, whose 
leadership ensures First Nations voices and stories are 
meaningfully embedded within our programmes.

I am grateful for the ongoing dedication and expertise 
of my fellow Board members: Deputy Chair Alex 
Woodthorpe, and Directors Michael Arnold, Craig 
Bassingthwaighte, Megan Daley, Caroline Graham, 
Terry Herbert, Chris Ivey and Sara Kirby. I also thank 
CFO Kylie Sherrington for her diligent financial 
stewardship, and our Patron, Will Kostakis, for his 
ongoing support of Storyfest.

As Chair, I am immensely proud of what Storyfest 
achieved in 2025. With a clear strategic direction, 
strong alignment to literacy priorities, and a deeply 
engaged community, Storyfest enters the future 
with confidence. I look forward to the next chapter 
as we continue to deliver exceptional storytelling 
experiences and inspire a lifelong love of reading for 
young people across Queensland.

CHAIR’S 
REPORT

To enhance the lives of young people 
through transformative storytelling 
experiences

OUR VISION

To deliver unforgettable storytelling 
festivals and programmes for young 

people, stimulating curiosity, 
creativity and empathy

OUR MISSION

Airlie MacLachlan
Somerset Storyfest Chair
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2025 REVENUE

2025 REVENUE

GRANTS$174,56413%

CONTRIBUTION FROM 
SOMERSET COLLEGE$299,93623%

DONATION INCOME$330,52625%

STORYFEST GOLD COAST$238,82818%

SPONSORSHIP$124,6239%

STORYFEST CENTRAL 
QUEENSLAND$24,5542%

STORYFEST SOUTH WEST$22,3822%

SIGNATURE EVENTS$11,7191%

BUSINESS LUNCH$35,0253%

GOLF DAY$27,1262%

INTEREST$6,0110%

$1,334,624
2025 ANNUAL TURN OVER

-6%
DECREASE IN ANNUAL TURN 
OVER FROM 2024-2025

2025 REVENUE

40%
INCREASE IN DONATION 
INCOME FROM 2024-2025

STORYFEST OUT WEST$39,3303%

In 2025, Storyfest made a deliberate strategic decision to expand its commitment to 
delivering festivals across regional communities. This shift reflects the organisation’s 
purpose of increasing access to literacy experiences beyond metropolitan areas.

To support this growth, Storyfest invested in its operational capacity, including increasing 
staffing to deliver a broader program of events and activations. This investment was 
planned as part of a longer-term strategy to strengthen impact and reach.

At the same time, income levels were lower than the previous year, particularly due to a 
reduction in grant funding. While Storyfest also continued to draw on its Development 
Fund, the 2025 budget did not fully offset the increased cost base associated with expansion.

As a result, Storyfest recorded a deficit for the year. This outcome reflects a conscious 
decision to invest in growth, supported by the organisation’s strong financial position at the 
beginning of the year.

Looking ahead, Storyfest has introduced a dedicated Business Development Manager role 
to grow revenue and diversify funding streams. This is expected to support a more balanced 
financial position in future years, as the benefits of the expanded program and increased 
reach are realised.

Overall, 2025 represents an important investment year—laying the foundations for greater 
impact, sustainability, and long-term growth.

A NOTE FROM 
THE CEO



REVENUE 
BY YEAR In 2025 we 

engaged 25First 
Nations Artists 
and Storytellers 

under the 
guidance of our 

First Nations 
Artistic Director, 

Lann Levinge.

2636 books 
given to 
our local 

communities 
across 

Queensland
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REVENUE BY YEAR

STORYFEST GOLD COAST

BUSINESS LUNCH

GOLF DAY

SIGNATURE EVENTS

STORYFEST SOUTH WEST

STORYFEST OUT WEST

STORYFEST CENTRAL QUEENSLAND

DONATION INCOME

GRANTS

SPONSORSHIP

INTEREST

CONTRIBUTION FROM SOMERSET COLLEGE

$192,720

$46,555

$21,865

$2,409

$23,839

$51,558

$37,231

$236,196

$360,558

$142,868

$1,141

$291,200

14%

3%

1%

0%

2%

4%

3%

17%

26%

10%

0%

21%

2024 REVENUE PERCENT

STORYFEST GOLD COAST

BUSINESS LUNCH

GOLF DAY

SIGNATURE EVENTS

STORYFEST SOUTH WEST

STORYFEST OUT WEST

STORYFEST CENTRAL QUEENSLAND

DONATION INCOME

GRANTS

SPONSORSHIP

INTEREST

CONTRIBUTION FROM SOMERSET COLLEGE

$238,828

$35,025

$27,126

$11,719

$22,382

$39,330

$24,554

$330,526

$174,564

$124,623

$6,011

$299,936

18%

3%

2%

1%

2%

3%

2%

25%

13%

9%

0%

23%

2025 REVENUE PERCENT

STORYFEST GOLD COAST

BUSINESS LUNCH

GOLF DAY

SIGNATURE EVENTS

STORYFEST OUT WEST

DONATION INCOME

GRANTS

SPONSORSHIP

INTEREST

CONTRIBUTION FROM SOMERSET COLLEGE

$217,245

$93,656

$26,050

$16,894

$55,143

$249,420

$104,981

$94,221

$198

$210,000

20%

9%

2%

2%

5%

23%

10%

9%

0%

20%

2023 REVENUE PERCENT

TOTAL REVENUE

TOTAL REVENUE

TOTAL REVENUE

$1,408,140

$1,334,624

$1,067,808
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2025 AT A 
GLANCE

AT A GLANCE

OUR 
HIGHLIGHTS

BUSINESS LUNCH AND GOLF DAY

COMMUNITY

HIGHLIGHTS

2

330 6,225$143,988 17

289 $69,920

Delivering a series of literary 
experiences along with 
workshops, masterclasses and 
featured authors throughout the 
year, Storyfest nurtures emerging 
writers and provides opportunities 
for readers and writers alike.

ACTIVITIES

DONORS ATTENDEESDONATIONS ACTIVATIONS

ATTENDEES MONEY RAISED

59 906$5,919 9

9 $32,260

ANNUAL GIVING DAY
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127

265

SCHOOLS 
IMPACTED

NUMBER OF 
ACTIVITIES

30,889
PEOPLE IMPACTED



32% 15%
ST GEORGE

1300 ATTENDEES 1301 ATTENDEES

WERE FIRST NATIONS WERE FIRST NATIONS

EMERALD

Storyfest is an 
organisation which 

embraces the 
learnings from 
our indigenous 

communities and 
continually look for 
ways to incorporate 

programmes into our 
activations.

19%
1652 ATTENDEES

WERE FIRST NATIONS

LONGREACH 

STORYFEST GOLD COAST

STORYFEST OUT WEST

STORYFEST CENTRAL QUEENSLAND

STORYFEST SOUTH WEST

TICKETS SOLD

TICKETS SOLD

TICKETS SOLD

TICKETS SOLD

ATTENDEES

ATTENDEES

ATTENDEES

ATTENDEES

ACTIVITIES

ACTIVITIES

ACTIVITIES

ACTIVITIES

21,799

2,631

1,486

1,601

15,857

1,652

1,301

1,300

135

26

20

23

8569

29

743

479

1,717

85

20

131

10

10

3

ATTENDANCE
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FIRST NATIONS

FIRST NATIONS
For this report, we have focused on schools 
within the immediate boundaries of our 
regional festival locations. In future, we will 
expand this to include surrounding Shire 
communities, providing a more complete 
picture of our impact on First Nations 
students and the broader student population. 
In 2025, our First Nations Artistic Director 
Lann Levinge curated 15 First Nations 

storytellers, with sessions consistently selling 
out, reflecting strong demand for these voices.  
In Central Queensland, our work in Emerald 
In Central Queensland, our work in Emerald 
remains targeted, particularly at Emerald 
North State School. With 31% Indigenous 
enrolment, the highest in the region, and a 
significant number of students with English 
as an additional language, this partnership 
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supports both cultural connection and access. Across all regions, 
we prioritise respectful engagement with local First Nations 
communities. As we deepen our presence, we are building 
relationships with Elders to guide how stories are shared in 
culturally appropriate ways. 
 
To strengthen this approach, we are developing a First Nations 
Strategy to ensure our engagement reflects and respects the 
diversity of the communities we work with.locally, alongside a 
significant cohort of students for whom English is an additional 
language, the school represents a critical intersection of cultural 
and educational support. Our continued focus here is designed to 
ensure equitable access and meaningful engagement. 
 

6
In St. George, we were 

able to engage

for a performance at the Festival, 
an initial step in connecting with 

local community in this area.

 YOUNG LOCAL 
STORYTELLERS



PAGE 16

DIGITAL & 
SOCIAL MEDIA 
REACH

OUR REACH

84,029 34,533 51,682

Digital and social media allows 
us to connect and engage with 
potential customers, with a strong 
media strategy and the ability 
to create engaging content, we 
can successfully engage with our 
audiences.

*a session is a period of time a 
user is actively engaged

WEBSITE VIEWS NEW USERS SESSIONS*

32,436 10,013 19,814

PAGE 17

FACEBOOK

INSTAGRAM

3,294

2,785

FOLLOWERS

FOLLOWERS

324

489

1.3M

125,5K

12.5K

5K

4.7K

2.9K

VIEWS

VIEWS

VISITS

VISITS

CONTENT 
INTERACTIONS

CONTENT 
INTERACTIONS



LITTLE 
LENDING 
LIBRARIES

OUR 
COMMUNITY
We’re constantly inspired by our 
community of passionate supporters, 
volunteers, sponsors and brand 
partners. They’re the reason why we 
are able to do what we do and are able 
to grow stronger than ever.
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58 30 28 65
TOTAL BUSINESS RESIDENTIAL BOOKS PER 

LIBRARY
3 6
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108

10
1,916

479
VOLUNTEERS

8
GOVERNMENT

COLLABORATIVE 
PARTNERS

HOURS

ROLES FILLED

229

311

12932
SPONSORS AND 

SUPPORTERS

1 19
PUBLISHERS

2

3

OUR COMMUNITY



PAGE 20

ON THE 
ROAD...

PAGE 21

2,212
STUDENT 
ENGAGEMENT

42

23
SCHOOLS

12



COMMITTED TO 
SUSTAINABILITY

SUSTAINABILITY

We’re committed to delivering best practice in 
the areas of waste management and business 
sustainability through procurement and 
strategic waste minimalisation policies that 
support reuse and recycling systems. 

Figures and statistics taken from our Waste Audit Report for Storyfest Gold Coast 2025

SustainableEvent!

91% 698.39KG
OF WASTE 
DIVERTED FROM 
LANDFILL

LESS TOTAL 
WASTE WEIGHT 
FROM 2023 TO 
2025

PAGE 23



OUR TEAM
Our team is comprised of seven intelligent,

generous, hard-working people who
are committed to changing the world 

together one book at a time...

OUR BOARD

BOARD

Airlie MacLachlan 

Alex Woodthorpe

Michael Arnold

Craig Bassingthwaighte

Megan Daley

Dr Caroline Graham

Terry Herbert

Sara Kirby

Christopher Ivey

Kylie Sherrington

Andrea Lewis

chair

cfo

ceo

deputy chair
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Andrea Lewis, Tayla Haynes, Gabriella Lennon, Narelle Higgs, 

Teraze Burke, Charo Palenzuela and Lili Bannerman
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OUR 
SPONSORS AND 
SUPPORTERS

SPONSORS AND SUPPORTERS

THE NOVELIST

THE AUTHOR

THE READER

THE POET

THE BARD

PUBLISHERS

GOVERNMENT

COLLAB PARTNERS

GREEN COMMUNITY PARTNERS

DEVELOPMENT FUND

V E L A  E S TAT E

Somerset Storyfest is supported by the 
Queensland Government through Arts 
Queensland.
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Somerset Storyfest is supported 
by the City of Gold Coast.

We would like to 
acknowledge the donors 
who have contributed to 
the Storyfest Development 
Fund in support of the 
development and delivery 
of literacy programmes for 
disadvantaged children.

With acknowledgement 
of our generous matching 
donors.
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Herbert 
Family

Hunt
Family

Stephens
Family




