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1. Purpose 
 

Ivanhoe Girls’ Grammar School provides a range of marketing and promotion materials, which are readily 

accessible by prospective international students and their families. Ivanhoe Girls’ has taken care to ensure 

that the marketing and promotion of our courses and education services for international students is 

transparent and consistent with Australian Consumer Law. This allows for families to make informed 

decisions regarding enrolment.  The School will market in a professional manner, with integrity and ensure 

that both marketing materials and any offers or written agreements with overseas students and their 

families do not contain any false or misleading information Where possible, the School will provide 

translated versions or, or access to translation of marketing and communication materials, to ensure clear 

understanding of content.  

2. Scope 

This policy applies to all prospective and current international students seeking enrolment or enrolled at 

Ivanhoe Girls’ Grammar on a 500 Student Visa. Families whose daughter is not on a 500 Student Visa, but 

whose second language is English, may also benefit from the materials available for international students 

and their families.  

3. Marketing & Communications Procedures 

 The Ivanhoe Girls’ Grammar School Prospectus is available both in a printed version and via the 
School website. The prospectus preparation is coordinated by the Director of Communications and 
Marketing with input from: 

o the Principal 

o Deputy Principal/Head of Senior School 

o Head of Junior School 

o Director of Admissions 

o Director of Corporate Services 
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 Material is reviewed and cross checked by the above members of the School and annually, at which 
time both hard and soft copies are fully updated. 

 All publications and communications clearly provide the School name and CRICOS number whether in 
print or electronically. This includes all materials and information listed on the School webpage.  

 The above procedures apply to all materials, whether produced specifically for international students, 
or available for local students.. 

 Only marketing material and communications which have been developed via the above compilation, 

review and approval process, can be used to promote Ivanhoe Girls’ Grammar School, whether that 

be in print or electronic form, and provided directly to prospective students/families.  

  

4. Agents 
 

Ivanhoe Girls’ Grammar School does not enlist the services of education agents or attend exhibitions and 
fairs for the recruitment of international students.  Families may choose to utilise the services of an 
education agent in the enrolment of their daughter at Ivanhoe Girls’, however this is a private agreement 
between the family and the agent. Ivanhoe Girls’ does not pay any commission to any education agent who 
has been utilised by a family to assist in the enrolment process for their daughter.  
 

Marketing materials available to prospective international families include, but are not limited to: 

• Ivanhoe Girls’ Grammar School Prospectus (available for download via our website) 

• International Students’ Handbook (provided to students and families on arrival in Australia during 

orientation and via our intranet Hive) 

• International Student Admission Information (detailed on our International Enrolment page on our 

website) outlining CRICOS information and Courses offered  

Further Policies as listed on our website under General Policies and Policies on the International Students 

page.  

 

 

  


